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2OUR POINT OF VIEW
A storytelling platform that provides the latest information about what’s 
happening at Bloomberg.  Updated daily, telling the Bloomberg story, our way. 

Launched October 2013

Contains essential 
company and contact
information

“Bloomberg Now allows 
us to tell stories about 
ourselves in the broadest 
possible sense, and 
allows us to be both 
reactive and proactive.” 
- Jen Walsh
Head of Marketing 
Communications



3OUR STORIES

Latest and greatest on the 
homepage in four sections:

Featured: the biggest story of 
the day
Need to Know: the latest 
press releases, company 
updates, etc.
Get to Know: our people, 
products and programs
At a Glance: our story in 
pictures

Traditional navigation and 
search, with quick access to all 
Bloomberg contacts – focus is 
on utility for people looking for a 
quick answer or piece of 
information



4TOPICS HAPPENING NOW

Bloomberg’s story about 
covering Bitcoin via the 
Bloomberg Terminal has 
been the most popular story 
in 2014

Picked up by Reddit

Nearly 35k page views



5OUR NEWS

Bloomberg Now used as the 
primary channel to distribute 
critical news and information 
about Bloomberg L.P. to clients, 
prospects and journalists

Dedicated “CEO Blog” used by 
Dan Doctoroff, CEO of 
Bloomberg L.P., to publish 
stories about the company and 
industry topics



OUR TECHNOLOGY

“We are many things, and one of 
the things we are is a technology 
company.” 
–Tom Secunda, Co-founder

Technology-focused blog posts 
highlighted along side related 
links and events

Supports Bloomberg’s position 
as a tech leader
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OUR EXPERTS

Bloomberg has hundreds of 
experts across a broad range of 
industries

Networks such as CNN, NPR 
and BBC depend on experts 
from Bloomberg

Comprehensive directory 
enables networks, publishers 
and other organizations to find 
and book experts

7



OUR COMMUNITY

Stories from around Bloomberg highlight the 
thousands of hours our employees spend 
making the communities in which they live 
and work better
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9SOCIALLY ENABLED

Most stories shared via Twitter 
and LinkedIN by senior leaders, 
employees and visitors

Longer-form articles on 
Bloomberg Now are linked via 
tweets



MOBILE FIRST
A custom, mobile-centric, photo-driven 
edition of Bloomberg Now 
communicating a typical day
in the life of the company



bloomberg.com/now
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